og Post Structure

AS IT IS...

Include your targeted keyphrases.
The H1 header is usually generated

- by your blogging software so make
H 1 Tltle / H eader sure you have the correct keyphrase in there}
Make sure your image is relevant to your
post and that the 'alt tag’ is descriptive

for accessibility. Include your keyphrase if
you can, but don't force it.

A 1 or 2 paragraph intro to your blog post.

I ntrOd uct|on Get your keyphrase in there as early as

possible.
Avoid "This is a blog post about..." intros!

Include your keyphrase in your first H2 if it -
makes sense. If not, use a variation. For H2 TItIeS / SUb Headers
example, Google knows that 'job hunting’ is

the same as 'finding a job'.

Include variations of your keyphrases

Content within the content of your posts to avoid

being over-optimised.
Remember, you're writing for readers!

Use variations of your keyphrase in your

subsequent H2s. Multiple H2 Titles

Remember to try and include the same
variation in the paragraph underneath.

. Where you can, include H3 sub-sub headers.
H3/H4/Bu ”eted LlStS If you can't, try and include a bulleted list of
some kind.
Where possible include your main keyphrase,

CALL TO ACTION

Never leave your reader without a next

action. This is a perfect place to get an

internal link to one of your services, or an
external link to your social media profiles.
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